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EXECUTIVE SUMMARY

| started with two projects which have to be done simultaneously in the two-month period. The
first project was “FSL 11” as digital marketing & strategic intern, & the second projects was “Blue
Tick” which has recently ventured into this new division. At the starting of the second month 1

assigned some of HR work as well by my Senior in both of the project.

Firstly, I started research about the market for my first project “FSL 117 & according to the
research I needed to make some strategies like “how to market FSL 11, how to reach maximum
numbers of customer” for expansion of the business. After that according to the plan | started

market that digitally.

In my second project | started with the Data Mining work which includes finding the most probable
partner for Brainy Bucks. | started sending those influencers with the inquiry direct message and
wait for their reply. And made them understand about the work and checking all legal work and

issues.

On an ending note, the opportunity has been an enjoyable rich experience and | am certain that it

would add to my aspirations to build a career in the marketing field.
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Part-1

ABOUT THE COMPANY

Brainy Bucks Private Itd is incorporated in 04th April, 2019 by the Saloni Tapdiya & Shashank
Bakliwala as Digital fantasy sporting & others recreational activity company. With the 10,00,000
authorized share capital and fully paid that’s means 10,00,000 paid-up capital.

They provide you to platform to present your knowledge and earn the real money. They have only
aimed to create a thriving ecosystem for fantasy sports users & take sports to another level, that’s
why in a very short time without any external funding the company is counted among the top 5

fantasy sport companies of the nation.

But by the time they enter in some other businesses as well. Like they entered in branding field as
well. They start their own digital branding agency “BlueTick”. In which they promote the brands

on the social media and every digital mode. (under construction).

Sports and fashion are two words that describe our company's spirit
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https://www.zaubacorp.com/director/SALONI-TAPDIYA/08413340

BRAINY BUCKS IN NUTSHELL

Company Name

Brainy Bucks Private Itd

Company Status Active

RoC RoC Gwalior

Company Category Company Limited by Share
Company sub Category Non-govt company

Class of Company

Private

Date of Incorporation

04" April, 2019

Activity

Sporting and other recreational

activity
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VISSION

Our aim is to boost the skillset of our users to play fantasy games in a 100% completely secured

environment.

MISSION

FSL11's mission is to offer fun and be India’s most trusted fantasy sports platform, and we are

just at the start of our wonderful journey.

BRAINY BUCKS ADVANATGES

Brain Bucks is a young and experienced team of 24 people with modern techniques. They always

try to learn, overcome obstacles, find solutions, and try new things. For them, honesty,

determination, good and good practice are the limits of success.
They want to grow beyond expectations.

For the time being, Brainy Bucks deals in the Fantasy cricket only. Now they are coming into
Football, rummy, volleyball, kabaddi, etc. as well and they are preparing for that like software
development, making a database, etc. And for their branding segment, they will launch for the pan

world.
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DIVISIONS

FSL 11: FSL11 is the fastest online gaming platform in India, designed for sports lovers,

especially cricket lovers in India. FSL 11 was founded in 2018. Their believe that cricket is not

only an opportunity for its users to get big shows, but also an opportunity to watch the games

with enthusiasm.

But now FSL 11 going to start new sports:

Football based,
Basketball based,
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e Volleyball based,
e Hockey based,

o Baseball based,

e Handball based, &
o Kabaddi based

These are all that online fantasy games which yet to be start in near future. FSL 11 as used
herein shall be construed as a collective reference to FSL 11 and the FSL 11 App.

BlueTick: BrainyBucks PVT Ltd. are going to start digital marketing agency, which is in the

under process. As we know we are living in internet era, in modern era, we need to be work online

for our growth. That’s why BrainyBucks PVT Ltd are going to launch their branding agency

naming BlueTick.

They will provide their service on these platforms:

Services Offered

Facebook
Influencers

Instagram
Influencers

Imprompt
u Blog
Writing

bluetick

COMMITTED TO CONVERSION

Facebook
Ads

Meme
Creation

Social
Media
Plan

Website

Handling
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Facebook

Telegram

YouTube

Quora

Instagram

SEO

Regular Blog Writing
Imprompt u Blog Writing
Meme Creation
Website Handling
Facebook Ads

Social Media Ads
Competitors Data

Long Videos
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CUSTOMERS

Those sports lover who wants to earn the money by the using of their sports knowledge from all

over India (FSL 11). In that there are no specific customers, because never know our audience
because in that you need to high engagement rate on your website and employee conversion rate
as well. Those are good knowledge of the sports and good in prediction so he/she can be their
customer.

Companies & firms who wants to promote their business online (Bluetick).

Eligibility:

e Contest have to be above 18-year-old.

e Persons who wish to participate must have a valid email address.

e FSL11 may withdraw a participant and / or win upon receiving the information. If it appears
that someone is in the comments about the teams participating in any competition / merger,
meeting schedule, bulletin, and so on.

e Only those participants who have completed registration in FSL 11 as well as the pre-race
registrar as per the format indicated above will be eligible to participate in the competition

and win prizes.
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COMPETITORS

Dream 11 9 Stacks Unikrn The stars | Head
Group digital
Works
Foundation 2012 2017 2014 2001 2006
Date
Type Private Private Private Private Private
Location Mumbai Delhi us CA New Delhi
Emgloyees 334 30 39 4591 NA
Alexa 9,717 2,53,944 2,85,714 3,55,510 3,18,220
website
range

FINANCIAL PERFORMANCE

The only information available to us is Annual Revenue is approx. $2.30 million.
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INDUSTRY CLASSFICATION

The fantasy sports and gaming industry in India has found different ways to encourage fan
engagement in various sports. Industry has a profit of 43.8 billion Rupee and says up to 118.8

billion Rupee is FY23, with growth rate of 22.1% per annum.

The Indian Sports Games Federation (IFSG), India’s first private-equity body for the sports betting
industry, and KPMG India Private Limited (KPMG) have released a report on "Developing the
field of India Sports Games" on the second sign. Events - GamePlan 2019 with the theme "Wealth
Games for Games." The report provides an overview of online gaming focused on gaming and e-

sports content

The Indian internet gaming industry is witnessing a major push that is showing a sign of slowing
down. Higher growth gives people easier access to a wide range of sports betting, styles and genres.
This can lead to potential uncertainties and misconceptions among players in choosing the right

platform to use and their interest in the sport.

As the Government of India for sports betting, we are dedicated to raising awareness about sports
betting, encouraging players to approach better business behavior and practices, and enabling

sports enthusiasts to enjoy the games they love in a sport. fun, interesting and safe. "

74% of game designers can use it 1-3 times as much as possible online, demonstrating a real value
in a situation for technical use. Increasing the ability of a company to adopt a wider range of sports
betting situations, including non-cricket games, and can have significant financial implications is

crucial to the success of Indian sports betting.
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GROWTH SUMMARY OF THE COMPANY

Brainy Bucks Gaming Private Limited was founded by the Sonali Tapdiya in 2019. As we know

about the sports fantasy industry is growing day by day in India. That’s why in a very short time
without any external funding the company is counted among the top 5 fantasy sport companies of
the nation & achieve the annual revenue approx. $2.30 million. In January the users of the company

are in million.

Brainy Bucks Gaming Private Limited has official member is FIFS. And payments partners are

Paytm & Razorpay.
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/-S FRAMEWORK

As the title suggests, the framework has 7 variables: structure, strategy, systems, staff, skills, style,

and shared value. These variables are categorized as soft components and hard components. The
hard components are strategy, structure, and systems which are normally feasible and easy to
identify in an organization and they are normally well documented in reports such as strategy
statements, corporate plans, organizational charts, etc. The other four elements, staff, skills, style,

and shared value require a comprehensive look.

STRATEGY:
The strategy of the Brainy Bucks is to target the youth, particularly college students of the India.

They appoint the college ambassadors in colleges to promote their products among the students.
Brainy Bucks build the very good relationship to their customers.

STRUCTURE:
The structure of the company is mainly focused on the fantasy sports (FSL 11) which includes

Cricket based, Football based, Basketball based, VVolleyball based, Hockey based, Baseball based,

Handball based, & Kabaddi based. They are opening one more segment branding agency.

SYSTEM:
Brainy Bucks follows a very good management model. It takes few steps to be safe High quality

content, including WhatsApp reports, daily agenda, protocols Meetings, Poster and Daily.
Database management continues carried out with the aim of improving people and stakeholders in

daily activities and ethnic origin.

STAFF:
Each employee isa TEAM member. Work is carried out in the main machine the ability to provide

comfort and convenience. It also plays a role in regular conversations that improve work at a
company. Additionally, on behalf of the team, the work is more and more pronounced participation
in work, exchange, and future partners. It builds this maintenance work environment, can

accompany employees from strength, determination, and self-respect.
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STYLE:
Head always give chance to you present your ideas in front of them, and always encourage you to

think out of the box. Which helps you to increase your creativity. However final decision is of

head of the team.

SKILLS:
The employee of Brainy Bucks is all the educated and multitasker. The competitive strength of the

organization is created by having employees of creative, passion, zeal, leadership, multi-cultural

skills and having the ability to work in all the required fields.

SHARED VALUES:

The company’s values are based on the value system s follow:

* Respect people, system and process
* The system is fair and ethical
* Employees drive for excellence

» The act is customer-centric

19| Page




PORTER’S FIVE FORCES

New Entries:
The industry is in the increasing phase so, there are very high chance of new entries. But New

entrants face barriers, some of which are more relevant to the companies listed above than others.

Buyers Power:
Consumers (consumers) have power when they can partner with companies to produce a product

or service. This power is great when consumers use a large portion of a manufacturer’s income

when there are a number of specialties that provide a certain type of product.

Supplier Power:
e There is a concentration of suppliers compared to buyers.

e There are high switching costs associated with moving to another supplier.
e Proprietary expertise or technology is needed by suppliers.

e A product is highly differentiated.

Substitute:
Seeing that the e-sports industry in the early years, with the ability to connect a product and

services, the status of product representatives appears today, it becomes more and more obvious.
However, as the industry develops, the introduction of other agents is inevitable. Even today,
tampering with game content (skins and / or other digital products) offers many parts.

Rivalry:
In the e-sports business, the strength of competitive sports is now limited by the unrivaled

representation of professional sports.
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PROBLEMS

LEGALITY ISSUE: Most of the people thinking fantasy sports falls in to the illegal
activity. Because most of the people think that is gambling & their thinking is with the valid

reason because its look like full gambling.

CUSTOMER RETENTION: Most of the time people stop playing after one-time loss, so

retention is very important.
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Part-2
Project - FSL 11

At the starting of my internship, the first project was given to me were digital marketing &
business development (Marketing Strategic) intern of FSL 11. | under the guidance of Mr.

Shivang Bakliwal director of the company, he taught me the practical knowledge digital

marketing & how to make marketing strategy about the college ambassadors.

There is some presentation which | present:

New audiences

2
Market Size
» India constitutes 90 percvent of cne billico oricket fans
= India also have a huge Foodhall fan base
» There are 993 Universities, 39931 Colleges and 10725 Stand
Alome Instisusions (2017)
» With a good Kaowlodae
=5
4

E-mail Marketing

> W cmn tabc Foomed fruoe colkgese welnetos

> Koop o cmseibs omt of spearn Soldiors

=
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Clubs & Committees

P Tanact Cludn & comssrsittoss. of collicgss sod o for proootion
P Profor sposts club or comusitioss

WhatsApp Marketing

P Ve can pancices stadonts sl le masnbors froes bocd vosdons
P Dircct WhatoApp to ssaicnts

> Fuvey Foolbeak

Social media

> Place Tasrpctoal Social Medis Ads

P Tape culicpass oo cur geod on soced mexlis
> LUse Hadstapn

> W can o sdviestage of this intosss by crcating sdort valoos st can
sftriact studonts
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Student Ambassadors

> Fund stadcrd Assdvcoadhars
P Asooan datics o thoes stusdores
P Gave trpcts i than

10
Ad In The Campus Newspaper
» Place As Ad = The Camngees Nowsgpeeper
> 723006 of collcpe ssadionts road Shcir collicps papes
11

Figure: 1 Targeting the college students

In this presentation they asked me to target a new customer base, so | targeted the college students

for our new customer base.
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Firstly, I search about good & big market customer base. And I found one a big and good costumer
segment (college students). | checked roughly about numbers of the college students, and my plan
was gone for direct e mail to the students which we could direct contact students. Clubs &
committees are the very important part of the each and every colleges, most of the students are the
part of the clubs & committees, so targeting the clubs & committees will be a good deal. My other
plan was going for the social media, because today’s youngsters are very used to about the social
media. After that, videos are very important to attract students and post in the social media
platform. Campus newspapers is also good for the advertising.

After that we can appoint the college ambassadors which we can give target t them.

After the presentation, they loved my presentation and way of my presentation. After that give me

a new work about the “what work we can assign to the college ambassador”.

In that work, | had to do research on the college ambassador duties. And made a presentation on
that.
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W

Campus Ambassador

= Casrgmee A = Emdscrs Botatan = Corrgmary el dace wmi crmasy
= Thxy e sox s caarpres vishos sral mrmsn cxxvbadt fiw (ha covrguary

Social Media

Mals x cxdlcy™s social raoalee sccoss

Post stuarics o thad soosert

Ubac bnaddass

Drive cormsressacion: sead irsiials Cosversation for Ghe Braasd o sescad ssolis
L

Offer bonus points for sharing

= Acsbocechs ce peoesalc rofirse codios s stedcres
= Girvc sowres virtisd borcfits
= Ea: Paytun, Rescepuey offcrs
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Conduct online competition

= Cisndhay woese oeline Comspelithas wescrg staderts a3 FSL 1)
» Cive than soure outes Boeacfils Mo sirecy sfuckonts

» Coive soenc cxles posrds S0 cach sl cvery sdaalors fis prorrasiaos

Email Marketing

w  Errmil rssboctags oot rand cffoctine Sor fhe collicge: sadcres
= Cosssssrscais disoclly W overy stados

= Provak: licks of =

Content writing

= Miakho vadusdse sl rodovied conordt abwaal Cosrgrey
= Thed fuoues oe cecage wnd dodndssteny corford for 2 Sagact stadcrds

» Post um the Giffcoat

Mobile Marketing

m Shac inforragicn sinng fhe gy it the chiss g

= Daeot calbs b0 sdaalcrste

m L dont aoceyec (SIS samiicting

&\ % s

L3 O‘A <
— %
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10

11

12

Find Giveaway Opportunities

= Grecawwy= o u grod ey B st siicalios crfinc

= Soadcrds wo slwsys bockdens for Gas

Affiliate Marketing

= Appoad scrre TR i cach ches
» Cive scxnc respossibality o peornetc Saitally i thoir rospoctive doocs
» Cive thoan Larpcts Lo jotn s sdacicrsts

SSS. Afiliate
Marketing

Video Marketing

= Vadoo can be an extrorsdy purwerfiel oedies ssach cting lood
» Shaac laks of witnes cislssrces vidkose

= Miskhc vidon with collge: stadcrts = carngaes srul cpload crdinc

Maintain Buzz

= Noartoming orline BLas armemng 1 fucioeds i very rpeeor
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13

Encourage for reviews

» Caargray Ambwesckey con ssale siadonts iy & prodect

» Afler et oy crcoursee o the sovicws

14

g0k Yo

Figure: 2 Ambassador Duties

That is another presentation about the ambassador duties:

I that presentation | showed about to assign student college ambassadors, promote on social media,

personally by the messages, emails, direct calls, giving offers, promo codes, video making,
maintain buzz, etc.
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After the last presentation, my next presentation is about the ambassador duties.

College ambassador firstly go for the social media, which is the very important. And conduct the

online competition. Which one will win that competition so give them some extra points. Email

marketing, mobile marketing, content marketing etc.

After that | need to make some data base of students & clubs and committees.

Data Mining

Name of the college Location State Club/Committee Email ID
IIM KOZHIKODE Kozhikods Keraa Athrav-the quizzing commitiee atharvaFiimk ac i
SIBM Banglore Kamataka Research Committee events(fsibm edu in
1M Indore Indore Madhva Pradesh | Quiz Club of IIM Indore quizchub(@imidr ac i
[IM UDAIPUR Udatpur Rajisthan Consutt-U pooia rathi. 2016 imu ac in
DAV Institute of Management Faridabad Harvana NA info @ davim.ac.in
BITS GOA (Goa (Goa BITS Goa Quiz Club https://www facebook.com/qcbitsg
ISMR Pune Maharashtra Gray Matters enquiry @ismmpune.edu.in
BIMTECH Greater Noida Uttar Pradesh QCB qch(@bimtech.ac.in
SSBE Pune Maharashtra Co-Curricular cocurriculan@ssbf edu in
NMIMS Mumbai Maharashtra Mantavya |ttps://www.facebook com/groups/143012232210183
BITS PILANI Pilani Rajasthan English Language Activities Society elasbitspilani@email com
IIM Calcutta Kolkata West Bengal Quiz Chub icqe(f email imeal ac.in
SSCBS New Delhi Delhi [uminati ilminati cbs/@gmai com
1M Bangalore Bangalore Karnataka 1Q): Quizzing, Lits and Debating Chub iq(@iimb ac in
IIM Rohtak Rohtak Harvana The Inquizire Chub inquizire. chub(@ imrohtak ac in
1M Udatpur Udaipur Rajasthan Potpourri- Literary and Quizzing Chub https://www facebook com/iimupotpourti
IIFT New Delhi Delhi Quintessential quintessential @it ac.in
Amity Business School Noida Uttar Pradesh The lnvictus muptashashank(2 (@ gmail com
Faculty of Commerce Ahmedabad Gujarat NA foc ) glsuniversity ac.in
Ahmedabad Gujarat info(@sxca eduin
akcash bajpai2021 @sims.edu
Symbiosis Institute of Management Studies | Pune Maharashtra Placement Cell Alcash Bajpai - +91 8121141149
Mr. Amish Soni - Relations Manager
L.J. Incustry Interaction & Placement Cell
Contact No - +91 9924227236
Email :- amish fiipc(@gmail.com
LI Group of Institutes Ahmedabad Gujarat LJ. Industry Interaction & Placement Cell  |&&
Prof. Manish Gaharwar - Head
L.J. Industry Interaction and Placement Cell
Contact No :- +91 8511938686
Email :- manish.gaharwar@ljinstitutes.org,
National Institute of Mass Communication & Jo| Ahmedabad Gujarat NA Contact No - +91 76000 68443Email - o5 @nimej.org
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Odisha

XKavier Institute of Management, Bhubaneswar |Bhubaneswar XQUIZZITE xquizzite(@ximb._ac.in
Indian Institute of Forest Management Bhopal Madhya Pradesh | Literary Club literaryclub@iifin ac in
Prestige Institute of Mangement Gwalior Madhya Pradesh info@prestigegwl.org
Prestige Institute of Management and Research |Indore Madhya Pradesh Placement cell 0191
ABV - Indian Institute of Information Technolog|Gwalior Madhya Pradesh pankaj@iitm ac_in
admission@itmuniversity.ac.in HR Office - +91-9399511819
ITM School of Business Gwalior Madhya Pradesh TAP CELL : 0751-2440036
Amity University Gwalior Madhva Pradesh Marketing activities cell Tel : 9826759724 Email - sagrawal@gwa.amity.edu
Admission Office:
P. 011 40088086
M. +91 8800495724
E_ admissions(@ jaipuria ac in
Toll Free: 1800 102 9990
Placement Office:
M: +91 9810613213
P. 011 40088081
Jaipuria Institute of Management Indore Madhya Pradesh E. placements@jaipuria ac.in
Dr. Vivek § Khushwaha : +91-9302104761
Office : +0731-4014783, 4014784, 4014776, 4014780
Institute of Business Management and Research|Indore Madhya Pradesh office.ibmr @ipsacademy.org
HR -
0731-2580023
virendra. kanojiva@sims-indore.com
Library-
0731-2580031
Sanghvi Institute of Management and Science |Indore Madhya Pradesh ritesh. tiwari(#@ sims-indore.com
Jagran Lakecity University Bhopal Madhya Pradesh 917471110101 /7471110102 /7471110103
0755-6766100 HR Department , Reception Desk at 0755-
AISECT University Bhopal Madhya Pradesh 6766100
Welinglear coordinator Ms Jalpa Thakkar welingkarresearch@gmail.com
FORE foreword@fsm.ac.in

Cultural Committee

MUDRA INSTITUTE OF
COMMUNICATION AHMEDABAD,
AHMEDABAD

Cultural Committee

nexus(@fins.ac.in

culcomm@micamail.in

Cultural Committee

cocurricular@ssbf.edu.in

SSBF, Pune Public Relations pr@ssbf.edu.in
ITFT Kolkata quiz club quizardry@iift.edu
SIBM Public Relations public.relations@sibm.edu.in

inter college management activity club

clubsamarthya@sibmhyd.edu.in

SIBM, Hyderabad

SAC

sac@siib.ac.in

SIBM, Pune Quizzing and Debate Society quod@associates.sibm.edu

IRMA Quiz Club ligyasa@irma.ac.in

Bimtech cultural.conduit@bimtech.ac.in

ISBM Pune Cultural Committee culturalcell@isbm.ac.in
swapnil.chahare @isbm.ac.in

DMS IIT Delhi Cultural Committee cultcom@dmsiitd.org

Tapmi tapmi@tapmi.edu.in
gotb@tapmi.edu.in

JBIMS Students academic Committee 5ac2018@jbims.edu

IMI Kolkata sac@imi-k.edu.in

ITM Mumbai pawan.c@itm.edu

NIBEM, Pune festcomm.nibm@gmail.com

IMI Delhi dhruvil.n18@imi.edu

SPM spm.cultcomm@gmail.com

Great lakes chennai Eventscom@greatlakes.edu.in
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Faculty of Management -
Dr. Neeraj Singh - 9827283540

VINS Group of Institution, Faculty of Managemq{Bhopal Madhya Pradesh Dr. Praveen Choudhary - 9039931274, 9754337750
Barkatullah University Bhopal Madhya Pradesh Registrar@ bubhopal.nic.in
Altius Institute of Universal Studies Indore Madhya Pradesh contact(@altius.ac in
IRMA Anand Gujarat Jigyasa https://www facebook com/JigyasalRMA/?
XIMB Bhunbaneshwar Odisha X quizzite xquizzite @ximb.ac.in

Student council committee studentcouncil @nmims.edu.ac.in

INIM nim@nmims_edn in

Finomenon finomenon/@nmims_edu in

hruday hruday(@nmims.edu.in

SRF sef{@nmims edu.in

iip cell iipcell@nmims edu in
NMIMS Mumbai Ahmlm Relations a]mn.ir‘elaﬁunls (@ nmim‘i edu.in

summit summit(@nmims edu. in

optumiz-operation clib optumiz(@nmims. edu.in

Nepathya NMIMS nepathya@nmims edu in

Adverb adverb(@nmims edu in

Mantavva mantavva@nmims. edu.in

Ecell NMIMS ecell@nmims edu.in

Ecolibria ecolibria@nmims edu.in

Sankalp- The Theatre Club

sankalp @maicamail com

MICA

Tagriti jagriti@micamail. com
CulComm culcomm/@micamail in
MLS mls(@micamail com

TEDx teds @micamail com
MICAMINDS micaminds@micamail com
MICANVAS micanvas(@micamail in
CulComm MICA culcomm@micamail in
LitComm litcomm (@ micamail in
Studio7 studio 7 (@micamail com

IBS-HYDERABAD

Gray Matters (Quiz Club)

graymatters. official @ omail com

1 Focus - Photography

dsurya678(@gmail com

Parivrathan - Social

vogita kukreja/@gmail com

Balatist - Poetry

hwadhwal3@gmail com

Sound Skill - Singing

richieupadhvav2611 @gmail. com

K shitj - BOOK vin33ijh/@gmail com

Technics - IT Teknix ibsm@gmail. com
IBS - MUMBAL 4th Wall - Acting mark markrichind@email com

Markophilia - Marketing markophilis @gmail com

Koutalya - Finance haritha tefllakula@gmail com

Evouge - Fashion Club anjali.jain. 2?1 @email com

E Cell - Entrepreneurial Club ecellibsm.2014(@gmail com
NMIMS Mundra - Finance Chub mundra@nmimns. edu.in
IIM - SHILLONG Niveshak niveshak @iimshillong.in
IIM Lucknow TAS ZEUS taszeus/@iimimanfest.com

SAC (Apex Administrative Body) sac(@xlriac.in

AcadCom acadcom@xlri ac.in

Alumnni Committee (ALCOM) alumnicommittee@xlri ac in

Axiom axiom(@xlri ac in

E-cell ecell fixlri ac.in

Finax finax@xlri ac.in

Fire{@x fire(@xlni ac i
XLRLJamshedpur GAME Ea{neﬁ 1,12 ar‘ in :

Infracom infracom@axlri ac.in

ISEP www sl ac infisep

MAXT maxi@xlri ac in

Samarthya samarthva@xlriac.in

Sapphire sapphire@xlri.ac.in

SIGMA Sigma(@xln ac in

Spic Macay spicmacay(@xlri ac.in

SportsCom sportscom(@xlrac.in

XLANC xlanc/@xlriac.in

Figure: 3 few contact list for the college ambassador

There is a small list of the colleges to contact for the college ambassador. I made a 130 list of

colleges.
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And | was start making cold calls to them and assign some college ambassadors for our promotion

in their college.

Now that time were assign work to them according to their region, courses, and colleges. | made
them understand how to deal with students for this and hoe to market our products among them,

what they can do in their college for the promotion.
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Project- Blue Tick

In that project, firstly I need to understand the market according to the project. At that time, |

studied the market and start work on one part of the social media marketing. | found lots of

Instagram influencers & try to convince to work with us. Under the gaudiness of Mr. Shivang

Bakliwal, director of the company, | asked to study about the market and according to the project

company’s get.

The project was about the promote the sports application (FSL 11).

Some of the big Instagram influencers for the big client:

1 LINK NAME Followers |Engagement Rate
2 https://www.instagram.com/rajasthanrovyals/ rajasthanroyals 883K 0.90%
3 |https://www.instagram.com/reliancejio/ reliancejio 872K 0.20%
4 instagram.com/krunalpandya official/ |krunalpandya official 729K’ 10.6
5 7 instagram.com/wriddhi/ wriddhi 629K 3.90%
6 s: 7 instagram.com/bazmcculhum42/ bazmccullum42 633K 2.70%
7 https://www.instagram.com/ellyseperry/ ellyseperry 599K 11.80%
8 Jiwww .instagram . com/imharmanpreet kaur/ |imharmanpreet kaur 594K 9.70%
9 |({@cricshotsofficial cricshotsofficial 572K 0.30%
10 https://www.instagram.com/mavankagarawal/ mayankagarawal 574K 6.60%
11 https://www.instagram.com/windiescricket/ windiescricket 548k 0.40%
12 https:// r.instagram.com/homeofcricket/ homeofcricket 500k 3.00%
13 https://www.instagram.com/kapursahab/ kapursahab 440K 3.00%
14 https:// instagram.com/vijay 41/ vijay_41 379K 9.30%
15 https:/ 7instagram.com/cplt20/ cplt20 379K 0.40%
16 https: r.instagram.com/mandeeps12/ mandeeps12 354K 3.90%
17 http 7.instagram.com/nitishrana official/ nitishrana official 309K 5.10%
18 https://www.instagram.com/cricket shaukeens.offic/cricket shaukeens.official 297K 1.80%
19 https:// mstagram.com/martyguptill3 1/ martyguptill3 1 281K 5.90%
20 https://www.instagram.conmy/washisundar555/ washisundar355 271K 11.60%
21 https:/ r.instagram.com/indiancricketteam7/ indiancricketteam? 257K 1.60%
22 https://www.instagram.com/cricfit/ cricfit 245K 1.20%
23 https://www.instagram.com/mitch m8&1/ mitch_m81 240K 5.60%
24 |https://www.instagram.com/mawood33/ mawood33 196K 5.40%
25 |https://www.instagram.com/cricket.culture/ cricket.culture 464K 1.20%
26 |https://www.instagram.com/vivek bora/ vivek bora 58.4K 2.70%
27 |https://www.instagram.com/tanthapictures/ tanthapictures 77.5K 0.70%
28 |https://www.instagram.com/footballismydrugcr7ism/ footballismydruger7ismydeg 116K 1.70%
29 | https://www.instagram.com/chefyash/ chefyash 119K 1.90%
30 |https://www.instagram.com/cr7 balkanfans/ cr7 balkanfans 129k 0.90%
31 |https://www.instagram.com/karthik raccelerate/ karthik raccelerate 938
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175 | hitps:/"www instagram com/boxeramitpanghaloffic boxeramitpanghalofficial 24 5K
176 |hitps:www instagram. com/boxermanojlammar/ boxermanojlammar 14 2K
177 |hittps-/www instasram_com/somalatherboxer/ somialatherboxer 75K
178 |hitps:www instagram. com/akhilkumarboxer/ akhillkumarboxer 10.3k
173 | hitps:/www _instagram. com/tanwar naman/ tanwar naman 6999k
180 |https:"www . instagram.com'hima mon jai’ hima mon jai 269k
151 |hitps:/www instagram com/anjali fushir/ anjali tushir 6.646k
182 |hitps:wwow. instagram. com/neeraj chopra’ [neeraj chopra 65.6k
153 |hitps:"www instagram com/rituphogat48/ rituphogai4d 253k
184 |https:www . instagram.com/deepakpunia86/ deepakpunia86 7.326k
185 |hitps:"www instagram com/therealkapildev/ therealkapildev 66.8k
186 |https:"www . instagram. com/virat. kohli’ virat kohl 64. 70
157 | hitps-/www mstagram com/davidwarner3 1/ davidwarner31 3.5M
185 | hitps:/"www.instagram com/irfanpathan official/ |irfanpathan official 1.9M
183 |hitps:/"www instagram. com/anil kumble/ anil lmble 907K
190 |https:/'www . instasram. com/prithvishaw/ prithvishaw 823K
191 |hitps/www instasram com/steve smith49 steve smith49 2nd

192 |https:/www instasram.com/zaheer khan34/ zaheer_khan34 1.2M
193 |https:/www instagram. com/azharflicks’ azharflicks 328K
194 |hitps:www instagram. com/mahi7781/ mahi7781 24.3M
195 |https:/www instagram. com/naviotsinghsidhu/ navjotsinghsidhu 733K
196 |https:/www . instasram. com/duteechand/ duteechand 579K
197 | hitps-/www mstagram com/anmuram / annurari 11 8K
198 |https:/'www.instasram. com/arpinder / arpinder 291K
193 |https:/"www instasram com/ankit sharma longjum|ankit sharma longjump 14 5K
200 | https:/www.instasram. com/manjitsingh800m/ manjitsingh800m 12 4K
201 |https-/www instasram_com/dharunavyvasamy/ dharunayyasamy 89K
20z | hitps:'www instagram com/tajinder22 22/ tajinder22 22 14K
203 | https-//www _mstagram com/usambolt/ usainbolt g 6N
204 | hitps:"www instagram com/geetaphogat’ geetaphogat 121K
205 | https-//www mstagram com/vineshphogat/ vineshphogat 175K
206 | https:/www.instasram. com/nehwalsaina/ nehwalsaina 1.4M
207 | hitps-/www mstagram com/pvsindhul/ pvsindhul 1.60M
208 | hitps:\www instagram comy/kiren rijin/ kiren _rijiju ITIK
203 | hitps-/"www instagram._com/justineathn/ justingatlin 336K
210 | hitps:www instagram com/bajrangpunia6/ bajrangpuniadl 169K
21 |hitps/www_instagram. com/waydedreamer/ waydedreamer 320K

Figure: 4 Sports client Instagram influencers

In this work | asked to find the big Instagram influencers. | found lots of influencers and | convert

57 of them and start making contract. And handle all the legal issues of that. Constantly follow to

them about all the. | asked them to post our advertisement poster or video on their account. After
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their post | need to check the engagement the post and check the people who saw the post.

= o X

M Student Details - abhisheksingh. X M Interview for Brainybucks - singr X | New Tab x| +
<« C @& mailgoogle.com/mail/u/1/#sent/Ktbx xGgkMfNdDdgBspDhMRHmMNAGgWqBdg a «* @ = ‘ H
= M Gmail Q  insent X - @ ©
€ O 0§ &8 0 ¢ QB e 7of55 ¢ > m~ @
| compose
Interview for Brainybucks & &
] Inbox 164
*  Starred . Abhishek Solanki singh sbhisheksa15@gmall come wed, Jun 17,126 PM (10 days ago) Ty & ! ®
© Snoozed to bhaichung =
Hello Sir,
> Sent hope you & your family are doing well in this pandemic
B Drafts 12 +
‘am Abhishek Singh from Brainybucks Games private limited, we would like 1o you join us for an interview for a fantasy sports application, it will be a 15-20 mins small interview knowing about your journey.
v More We will also be publishing an article about you and promoting it over a network of 5 crore people
Meet

W Starta meeting

B  Join a meeting

Chat

&Abmsmk +
* Reply » Forward

Figure: 5 Cold calls
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After that | asked to research about the dating application and | started research about that. And

start mining the data and collect the data of and start talking officially to all of them.

1 LINK NAME Followers
2 |hitps:'www.instagram.com/fashiongooble/ fashiongooble 10,402
3 |hitps:fwww.instagram com/devilsredtongue/ devilsredtongue 15,196
4 |hitps:/'www.instasram com/sinchonwheels/ singhomwheels 16,099
5 |hitpsy/www.instagram.com/zood lifestyle / good lifestyle 15472
6 |https:/www.instagram com/life partners goals/ life partners goals 38315
7 |hitpswww.instagram com/stylistsanvalchurana/ stylistsanyakhurana 32244
8 |hitps:/'www instagram com/thefashionpr(ject/ thefashionpr(ject 50,541
9 |hitps:/www.instagram.com/officialkavvar/ officiallkavyar 48.905
10 |hitps//www.instagram com/mensstyle.dp/ mensstyle.dp 61,719
11 |hitps:/www.instagram com/doublebreaste/ doublebreaste 44,793
12 |https:/www.instasram_com/menfashion fix/ menfashion fix 73.804
13 | hitpsy/www.instagram com/modamasculina brasil/ modamasculina brasil 60,819
14 |hitps/www.instagram com/fitstvlemedia’ fitstylemedia 70957
15 |hitps//www instagram com/sincha 10/ singha 10 74202
16 | hitps/www.instagram com/thevashanand’ theyashanand 76,158
17 | hitps/www.instagram com/akhladpasha/ akhladpasha 74,931
18 |hitps//www.instagram com/fitmanjeet/ fitmanjeet 39,004
19 | hitps/www instagram com/ennfatuation’ ennfatuation 71,709
20 |hitps:/www.instagram.com/outfiteridman’ outfitgridman 53,848
21 |hitps://www.instagram com/prival sethiva / prival sethiva 66,302
22 |hitps//www.instagram com’healthis care/ healthis care 40,014
23 |hitps//www.instasram com/indian fashion/ indian_fashion 19.709
24 |hitps:/www.instagram com/fashionrhapsody official fashionrhapsody official 8.670
25 |hitps://www.instagram. com/dindaerl/ dindaerl 4 080
26 |https://www.instagram com/joephotoworksid/ joephotoworksid 4 805
27 |hitps://www.instasram com/the meloset/ the mcloset 20,924
28 |hitps:/www.instagram com/nailatansi! nailatansit 82306
29 |hitps://www.instagram. com/michaelasfford photography/ michaelaefford photography 40,384
30 |hitps//www.instagram com/eshajass/ eshajass 7914
31 |hittps:/www.instasram.com/thesubtleartoffashion/ thesubtleartoffashion 12.430
32 |hitpswww.instagram com/shraddha potdar / shraddha potdar 12,340
33 |https://www instagram com/style dot fashion/ style_dot_fashion 4302
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33 | Httpadwn instagram, corntstule_dot_Fashion style_dat_fashian 4,302

54 | Btpetwwenstagramn, corl ettherebefoood |etthierebefoood 13,100
55 | bttpsbwwwinstagram, cordbrunchbabeaus brunchbabeaus 11127

s6 | hittps:Bwww instagrar cormffatrnaaltaber Fatrnaaltaber 33006
51 | httpstwwwinstagram cordindian_Fashion_bloggers! — [indian_Fashion_bloggers 38,482
Gl RN o TR e shreyalpandsy 76,773
58 shiubharnpadghan 3578

s0 | https e instagram, cordso_ha_m z0_ha_m b.332

4 | hittpsBww instagrar corndbe_that_dival be_that_diva 51,330
sz | bttt instagrarn, corndradhi cadbun of fic sl radhicadhuriafficial 41,073
43 | btpstwweinstagramn, comdindlan_makeupselled indian_rnakeupseller 53,780
44 | Bttpstwwe instagramn, comfankit_savls ankit_savla 30,753
45 | httpzfwwwnstagram, cordzaksh)_chabarved) gakshi_chaturved 2,780

46 | httpsfwww. instagram, cordalpaarajgor_hairstulist alpaarajgor_hairstulist 8,507

41 | https i, instagrarn, cornlife partners goals?hl=eylife. partrers goals 38,3430
45 | bittpstwwenstagramn, comdelizka_mmisiakithl=en elizka_rnisiak 3578

43 | httpstv instagram, corfanhi 3534 hi=en aruhig5g2 30,784
so | httpsfwww.nstagram, cordzarahdelladic hl=en garahdelladio 24,476
51 | https v instagram, cordcl ownbouleezu?hl=en clownboyleezy 15,818
s2 | bttpstwweinstagram. comdadeeh faiz_fitnesshl=en  |adeesb Faiz_fithess 12,700
55| Http v instagram, coroitel ssuadawalhl=en tejasyadayy 13,114

s4 | bttpstwwwinstagram cormfitness page indigdhl=en  |fithess.page_india 1,785,327
g5 | Httpsfvn instagram, comimostgainsd ?hi=en mostgains 1.722
56 | ttpstwwwinstagramncormf g s b on forwardgfashionforwar| 21856
st | bttpetweweinstagram, comlidittavassosmakeup?hl=en [liditravassosmakeup 41073

st | Https v instagram, corpbellastarslhi=en ellastars 11,004
g3 | Bttps e instagram, cordsi ssatatton?hl=en sizzatatton 25,033
60 | Https e nstagram, cordearnilapachecomakeunt?hl =gl carmil apachecomakeup 22,116
61 | bttpsfwwwinstagrar cordearnils__FaraPhl=en camnila_ Faria £3.882
62 | bttpstwweinstagram, cominatalemnazzomakeuphl=en |natalernazzomakeup 19,542
63 | Bttpstwweinstagramn, comdindlan_fashion_couture indian_fashion_couture 10,468
64 | hittps i instagram, comidey_Ibol dev_jbec 10,415
65 | httpsfwww. instagram, corvdapsodisiad apsodisiac 4,401

66 | httpstwww instagrarm, corndy_artistrd |v_artistry 15,356
&7 : | | iImage. hunker 41,360
64 | hittpe-Bwww, instagrar corddavan_shar dayar_shan 78,457
53 hitpebuvy instagram, comideuormusicl devornusic 8,282

10 | httpsfwww. instagram, cordzahisiva_officialf sahisiva_official 45,740
N | bttpsfwww instagrarn, cormdorunationd orunation 10,786
12 | httpedwww instagram cordmicsai_official rmcsai_official 143673
13 | httpshwwwinstagram, cordmighturnastermind rnightyrnasterrmind 200,552
14| hitpebuw instagram, comistonesthardesbee hardeebes 30,325
15 | https . instagrann, corndinamma) armapurn S MMaMmaj arnrnapLIma 4.5
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hitps:/'www.instagram.com/kuruji official kuruji official 12,375
hitps:/www.instagram.com/'yunohooooo vunohooooo 8,780
https/www.instagram.com/agnifest agnifest 5,230
hitps:/'www.mnstagram.com/karnan scrak karnan gerak 1,05.471
hitps:/'www.instagram.com/iamroshanjamrock famroshanjamrock 15,082
hitps:/www.instagram.com/darlingsabrinamusic darlingsabrinamusic 40 009
https/www.instagram.com/d] stanbot dj stanboi 11,574
hitps:/'www instagram.com/suriavelan anna fan suriavelan anna fan 5,151
https:/www.instagram. com/djsonicoffl djsonicoffl 6,620
hitps:/'www.instagram.com/mannin mainthan malavsia mannin mainthan malavsia 1,31,837
COUNtTYECONOmY.com srirascol 31,799
hitps://www.mstagram.com/elrokk86 elrokk86 56,248
hitps://www.mnstagram.com/rajvbhanot rapvbhanot 0.638
hitps://www. mnstagram.com/sizez3ro sizez3ro 36,295
hitps://www.instagram.com/rakita.my. rakifa my 54 448
hitps://www.mstagram.com/orgmalktownclan originalktownclan 11,748
hitps://www.mstagram.com/arpitamalick? arpitamallick? 10,512
hitps://www.mnstagram.com/swayitright swayitright 3.876
hitps://www.mnstagram.com/akhilphotoeraphy ap akhilphotography ap 3,925
hitps://www.mnstagram.com/fashion bloggers fashion bloggers 4 478
hitps://www._mstagram_ com/awwwcute couples awwwcute couples 4 854
hitps://www.mstagram.com/debosmita debosmita 4 644
https.//www mstagram comy/'twinning2gether twinning2gether §.228
hitps://www.mstagram.com/ashmitajaiswalmakeovers ashmitajaiswalmakeovers 11,307
hitps://www.instagram.com/tamil queenkngs famil queenkngs 11,836
hitps://www.mstagram.com’ manasareddy manasareddy 4266
hitps://www.mstagram.com/couple.soulmate couple.soulmate 25512
hitps://www.mnstagram.com/sophiasky sophiasky 1,94 706
hitps://www.mnstagram.com/kajalpatel() kajalpatel00 30,035
hitps://www.mstagram.com/tamajt chobi wala famajit chobi wala 17,703
hitps://www.mstagram.com/izosban lizoshan 6,612
hitps://www.mnstagram.com/madisynnwhisler madisynnwhisler 04 284
hitps://www.mstagram.com/simcerelyambermarie sincerelyambermarie 15,710
https:/'www.instagram. com/vexelboy vexelboy 0,505
https://www.instagram. com/rebekah laskowskl rebekah laskowski 11,347
https://www.instagram. com/girls.and.couples oirls.and.couples 31,046
https://www.instagram. com/nothingbutlovehere nothingbutlovehere 38,130
https:/www.instagram. com/chelsandky chelsandky 26,202
https://www.instagram. com/julia.spiros julia.spiros 14,075
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hitps://www instagram.com/makenna. mis makenna. mis 40,033
hitps://www instagram.com/manacs| manacsl 13,185
hitps://www instagram.com/'v eronica 22 v eronica 22 0.084
hitps://www instagram.com/onairplanemode onairplanemode 37,926
hitps://www instagram.com/valenmess valenmess 26,604
hitps://www instagram.com/mustafa. hussian786 mustafa. hussian786 1,526
hitps://'www instagram.com/cassierosch cassierosch 22142
hitps://www instagram.com/lacevkavjones lacevkavjones 14,360
hitps:/www instagram.com/jacelviuentes jacelyiuentes 0,033
hitps:/www instagram.com/elemental child elemental child 13,567
https://www instagram.com/mother of dalmatians mother of dalmatians 17,760
https://www instagram. com/adventuretravelcouples adventuretravelcouples 4,407
https://www instagram.com/umte ukl umite ukl 18,608
https://www instagram.com/somoslebt pride somoslobt pride 14,042
https:/www instagram. com/mytvpe.xve mvivpe.xvz 40,831
https://www instagram.com/gaveils mlove gayoirls inlove 22,4138
https:/www instagram.com/love  birds90) love  birds0 20408
https:/www instagram. com/ifestylegoals lifestvlegoals 32,208
https://www instagram.com hallouma®3 hallouma98 14,852
https:/www instagram. com/stvlemeupwithsakshi stylemeupwithsakshi 08,018
https://www instagram.com/pr ivanka913() pr ivanka®13( 15,460
https://www instagram.com/jsjacksingh jsjacksingh 16,027
https://www instagram.com/dj dhanu 007 dj dhanu 007 6,808
https:/www instagram.com/ameer regalo de dios ameer regalo de dios 12,232
https://www instagram.com/cricket. culture cricket.culture 46,661
https:/www instagram.com/vivek bora vivek bora 58,470
https:/'www instagram com/tanthapictures tanthapictures 78,008
https:/'www instagram com/funny indian funny indian 20 638
https:/'www instagram.com/etvplusindia etvplusindia 18,571
hitps:/'www instasram.com/shivva shivya 02 424
https:/'www instagram com/postcardchronicles postcardchronicles 11,149
https:/'www instagram com/theforkeddiaries theforkeddiaries 1.11,171
https:/'www instagram com/masterchefmom masterchefmom 75,301
https://'www instasram com/mdhimohankamal nidhimohankamal 69 404
https:/'www instagram com/prashantsixpack prashantsixpack 86,096
https:/'www instagram com/nivi fitrabbits nivi_fitrabbits 6,510
https:/'www instagram com/fitei] india fitoirl india 76,350
https:/'www instagram.com/'mubdhidavatullah muhdhidavatullah 63,162
https:/'www instasram com/sachinl 13photographer sachinl13photographer 58,021
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https://www instagram com/bongbeautvangels/ bongbeautyangels 53830
https//www.instagram.com'hot saree navell hot. saree navell 88.040
https://www instagram.com’ shree n / _shree n_ 10,003
hitps://www.instagram com/besty girls 11111/ besty girls 11111 43211
hitps://www mstasram com/photoshoot pose/ photoshoot_pose 17490
https://www mstagram com/bong model cb/ bong_model cb 32515
https://'www mnstagram.com/bolddandbeautifull bolddandbeautifull 85.670
https://www.mnstagram.com/indian fraditional / mdian_traditional 10,820
https:/'www.instasram com/susnatasarkar |/ susnatasarkar 12,585
https://www instagram com/miniatire queen miniature_queen 28.820
https://www instagram com/suz_picsgallery/ suz_picsgallery 11,925
https://www.mnstagram. com/assharvadutta/ aisharyadutta 35,903
hitps//www mstasram com/sharmisthashmning offical sharmisthashinning _offical 10.960
https:/www instagram com/ nandini 07 nandini 07 13.000
https://'www instagram.com/official sabita87/ official sabital7 38282
https://www.instagram.com/scorpio lady m/ scorpio_lady i 46,400
https://www tnstagram_com/thatglamfactor/ thatglamfactor 21.750
https:/'www.mstasram com/ optical  dlusion/ _optical _illusion 11.820
https://www mnstagram.com/bonglady moudipa/ bonglady_moudipa 22261
https://www.instagram.com/lady.bee lady bee 73.570
hitps//www mstasram com'models shoutouts 09/ models_shoutouts 09 21.900
https://www.mstagram.com/seecika  laishram/ geecika  laishram 8430
https://'www instagram.com/av photography gv_photography 55517
https://'www mnstagram.com/sukanva official fan/ sukanya_official fan 11,655
hitps://www mstasram com’beauties  of universe/ beauties  of universe 25.640
hitps//www mstasram com/fashion divas shootout/ fashion divas_shootout 19.020
https:/'www mnstagram.com/da libra queen/ da_libra_queen 39.500
https://www instagram.com/mahixoxo |/ mahixoxo_ 19.561
hitps:/'www instagram com/topmdianshout/ topindianshout 51,861
hitps://www mstagram com’best dps forever/ best_dps forever 114575
https://www.instagram.com/lovers of mnsta / lovers of msta 22.730
https://'www instagram com/kayshana nair/ kayshana_nar 16,500
https://www instagram.com/rivaa bridal studio/ rivaa_bridal studio 16,760
https//www instagram com/tiethethal/ tiethethali 129.000
https:/ www. instagram com/veetha/ veetha 46710
https://www.instagram. com/sayanaranjan/ sayanaramjan 133515

Figure: 5 Dating application data
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| started after the made all the data of the for promotion of the dating application. | made data of
550 influencer. After that cold calls started for conversation, | convert 256 of them. And | deal the

all about the legal issues and contract with us.

At the end of my summer internship | asked for handle some other interns from other colleges. My
senior gave me work to assigned some works for other interns and ask to help in their work. In last
10 days | work as head of a team with 7 members.
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Part — 3

Learnings
BrainyBucks Pvt Ltd. provided me an opportunity to witness the real-time of the corporate

world. I got to know about the actual style of working in corporate.

As intern at BrainyBucks, | got to know a lot about fantasy sports industry, way of working
the fantasy sports industry.

During the internship I learn the practically about the digital marketing, how its work, how
to really work digitally.

During my internship, | had to make about lots of calls per day which make me learn how
to talk in the corporate world, how to influence people, various tips and tricks, etc. | used
to make calls & direct message from 10 am to 4 pm and afterward | worked on my market
research project. Continuous efforts towards promotional activities have a direct impact on
sales and customer retention.

Ask for feedback, issues and situations with customers on a regular basis, these interactions
can provide excellent insights into how the product is perceived. Customers, competitors'
movements and new business opportunities.

Keeping eye on competitors and watching the changing customer preferences are
important.

During my internship, | got to know a lot about Data Mining and Market Research, how to
do it and what to look for and what not to, from where to look, checking whether the
collected data is accurate or not under the guidance of my mentor.

Almost everything depends on the personal rapport between the company and the
customer.

They teach me how to lead the team, how to handle different people at the same time with

different mindset.
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Certificate

Summer Internship Certificate

This is to certify that Mr. Abhishek Singh from Insutute of Management, Nirma
University has successfully completed his summer internship at Brainy Bucks Games
Pvt. Lid. From 24" April, 2020 to 24" June, 2020.

He has worked as a Marketing Intern on our Fantasy Sports Game — FSL11. The
project involved creating Digital Marketing strategies and Growth Hacking Strategies
for FSL11. The project was taken under the guidance of Mr. Shivang Bakliwal.

During the period of internship, we found him to be punctual, hardworking and
focused. He has worked sincerely on his assignments. His performance was Excellent.

We wish him good luck for his future.

Regards,

Saloni Tapdiya
Director
Brainy Bucks Games Pvt. Ltd.
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