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EXECUTIVE SUMMARY 

 

Summer internship programmes are an important component of a person's entire growth. 

Summer internships give practical information that cannot be obtained from books, and they 

provide numerous opportunities to study and improve an individual's abilities. As part of my 

summer internship, I worked as a Sales and Marketing intern at GO4Cabs. Due to an ongoing 

problem, the internship was hybrid as I have to work from home and have to report at the office 

twice a week. 

For my first project, I have to approach to the corporate companies and aware them about the 

company and the services which company provides, also I have to recognize their need and assist 

them to provide best service. For my second project, I have to contact the BNI Member under travel 

category and discuss all possible way of collaborating in the future and also sending them the business 

proposal.  

This report also includes sources of the data, method followed and learnings from the internship. 
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COMPANY DETAILS 

 

 

 

GO4Cabs was founded in 2014, Ahmedabad Gujarat. GO4Cabs provides total end to end cabs & 

Coaches Mobility Solution. At GO4Cabs, we believe in improvising our services to meet our 

customers/ clients Satisfaction & Comfort.  

OUR MISSION 

GO4CABS started with a vision to provide a quality mobility service for retail and corporate. 

GO4CABS is one-stop-solution for all mobility requirements.  

 

OUR VISSION 

GO4Cabs seek to establish as a renowned and a trusted name amongst all the Cab Rental Solution 

provides PAN India and eventually become the primary choice for all our targeted clients. 

OFFERINGS 

GO4cabs provides a Cab mobility service to corporate as well as Retail Clients in more than 75 

cities in India.  
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OUR VALUES 

Our main focus is to provide Best, Quality and Prompt Services with wide range of vehicles. 

OUR SERVICES 

The services which GO4CABS provides to their customers are  

• Local city package,  

• Outstation package 

• 1WAYCAB,  

• Luxury CAB, 

• Vans, Coaches & Buses,  

• Self-Drive 

• Long -Term Rentals – Monthly / Yearly  

• Short term Rentals – Weekly / Monthly / Bi-Monthly 
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AREAS OF OPERATIONS 

GO4Cabs is a Mobility Solution companies and provides an End-to-End Mobility Solutions to 

Corporate as well as Retail Clients across 75 Cities PAN India. The services are tailored to the 

client's requirements and can be modified according to them. 

GO4Cabs is based in Ahmedabad, Gujarat, and handles all of their business from there. 

WHY GO4CABS? 

• There was Single Point of contact. 

• Multiple Booking Platform. 

• Multiple Payment Options 

• Provides Wide Range of vehicles 

• Provides latest Vehicles  

• Standard Amenities  

• Provides Planned Pick-Ups  

COMPETITORS INFORMATION 

• Avis 

• Carzonrent 

• Savaari 
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INDUSTRY AND COMPANY PROFILE 

INDUSTRY PROFILE 

The travel industry is one of the world's largest service sectors, and it is becoming increasingly 

essential in the modern day. It is focused on the movement of people from one location to another, 

as well as the services they require along the way, and is strongly associated with the hospitality 

and hotel industries, among others. This essay will teach you more about the travel industry.  

According to new statistics from the World Travel and Tourism Council, the global travel and 

tourism sector is still thriving, outperforming global GDP growth for the eighth year in a row in 

2018. (WTTC). According to the World Travel and Tourism Council, travel and tourism grew 3.9 

percent last year, outpacing global GDP growth of 3.2 percent and adding a record $8.8 trillion 

and 319 million jobs to the global economy. 

Introduction 

India accounts for roughly 67 percent of the US $ 124–130 billion market for information 

technology (IT), the world's most important sourcing target. Around ten million people work for 

the company. More specifically, the industry and the general economy have fueled the disparity in 

the country's economy, balancing India's image. The total sourcing industry with its Uncommon 

Offering Proposal (USP) tends to be the establishment, with the cost of providing IT benefits in 

force being about 3-4 times less expensive than in the US. 

However, India's academic capital is extremely important to the degree that the number of total IT 

firms in India is increasing amid the establishment of improvement points. 

The IT industry is crucial, especially because programming design and construction are in high 

demand in India. The IT and ITES industry in India are divided into four main segments: business 

process management (BPM), programming and outlining organizations, and hardware IT. 

In the overall guideline market, India plays a critical role. There are over 5 million schools in the 

region, with over 260 million students enrolled in over 751 universities. 
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There are 35,539 schools in the United States. India has one of the most advanced education 

systems on the planet. In India, about 35.7 million understudies were enrolled in cutting-edge 

instruction in the 2016-17 school year. However, there is still a lot of need for more advancement 

in India's guideline structure. 

India has transformed into the second greatest market for e-learning after the US. The division is 

starting at now pegged at US $ 2 billion and is required to get in touch with US $ 5.7 billion by 

2020. The division preparing market in India is required to create at a Compound Yearly 

Advancement Rate (CAGR) of around 11 for every penny in the midst of 2016-2020 will similarly 

bolster the improvement of the guideline structure in India. 

Market Size 

In terms of digital tools used for planning, booking, and experiencing a journey, India is the most 

digitally advanced tourist nation. The growing middle class in India, as well as rising disposable 

money, has aided the rise of both domestic and outbound tourism.  

 

In 2018, the largest service industry in India was travel and tourism, which was worth $234 billion. 

The industry has become one of India's major Foreign Exchange Earners, with earnings of $29.962 

billion from January 2019 to December 2019, representing a 4.8 percent increase over the previous 

year.  

 

According to the World Travel and Tourism Council, India placed 10th out of 185 nations in terms 

of travel and tourism's total contribution to GDP in 2019. The contribution of travel and tourism 

to GDP in 2019 was 6.8 percent of total GDP, or Rs. 13,68,100 crore (US$ 194.30 billion). The 

sector is expected to increase at a 6.9 percent annual rate to $460 billion by 2028, accounting for 

9.9 percent of GDP. 

 

 

During April 2019 total of 2,01,137 tourist arrived on e-Tourist Visa as compared to 1,57,094 

during the month of April 2018 registering a growth of 28.0%. Further to this, during January- 

April 2019, a total of 11,08,665 tourist arrived on e-Tourist Visa as compared to 9,18,792 during 
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January-April 2018, registering a growth of 20.7%. During 2019, a total of 2.93 mn foreign tourists 

arrived on e-Tourist Visa registering a growth of 23.6%. 

 

As on December, 2019, e-visa facility has been extended to the nationals of 169 Countries under 

5 sub-categories i.e. ‘e-Tourist visa’, ‘e-Business visa’, ‘e-medical visa’, ‘e-Medical Attendant 

Visa’ and ‘e-Conference Visa’. The latest country added is Kingdom of Saudi Arabia. 

 

The Global Medical Tourism Market was worth $19.7 bn in 2016 and estimated to be growing at 

a CAGR of 18.8%, to reach $46.6 bn by 2021. Asia-Pacific accounted for the largest share of 

around 40% of the global market. The total number of inward medical tourists doubled in a span 

of just three years in India. In 2017, around 22% arrivals from West Asia was for medical purposes, 

followed by 15.7% from Africa. 

 

Investments 

India was globally the third largest in terms of investment in travel and tourism with an inflow of 

US$ 45.7 billion in 2018, accounting for 5.9% of the total investment in the country. 

Hotel and Tourism sector received cumulative FDI inflow of US$ 15.61 billion between April 

2000 and December 2020. 

 

India is rich in history, culture, and well-preserved natural landscapes, providing a variety of 

experiences for a wide range of travelers around the country. In fact, India has 35 world heritage 

sites, ten bio-geographical zones, and 26 biotic provinces.  
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As a result, a wide range of tourism products are offered, including cruises and adventure activities, 

medical and wellness facilities, international sporting events, business and  

Positive development patterns in traditional divisions, a plethora of specialized and mainstream 

tourism products, and open FDI rules all contribute to India's tourism and hospitality sector's 

growing investor attraction. 

India liberalizes FDI policy 

Tourism is a top FDI sector in India, attracting more than US$10.48 billion (Rs 681.2 billion) in 

foreign investments in the last decade. 

India has liberalized its FDI policy in recent times, and now allows: 

• India's FDI policy is being liberalized.  

• Tourism is India's most important FDI sector, attracting more than US$10.48 billion (Rs 

681.2 billion) in foreign investment during the last decade.  

• In recent years, India has liberalized its FDI policy, allowing: 100 percent FDI under the 

automatic route in tourism and hospitality; 100 percent FDI in tourist construction projects, 

including the building of hotels, resorts, and recreational facilities; and 100 percent FDI in 

the AYUSH sector, which is relevant to the wellness and medical tourism segments.  

• The ‘Incredible India 2.0' plan was introduced in India's federal budget for 2018, with the 

goal of developing the country's hospitality sector through investments in tourism 

infrastructure.  

• The Swadesh Darshan and Pilgrimage Rejuvenation and Spirituality Augmentation Drive 

(PRASAD) projects are intended to stimulate tourism investment.  

• Under the US$109 million (Rs 7.8 billion) Swadesh Darshan plan, 13 theme-based tourist 

circuits are being constructed.  

• Furthermore, under the PRASAD system, federal money of US$15.4 million (Rs 1 billion) 

is available for the decoration and maintenance of pilgrimage centers.  

http://www.makeinindia.com/sector/tourism-and-hospitality
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• Public-private partnerships (PPP) have been developed under both efforts to increase the 

suitability of these projects.  

• Companies may submit plans to state governments that, if approved, will guarantee them 

government assistance and a tax rebate. 

Government Initiatives 

The Indian government has recognized the country's tourist potential and has taken many 

initiatives to make India a global tourism hub.  

The following are some of the significant efforts planned by the Government of India to promote 

India's tourist and hospitality sectors:  

• The Ministry of Tourism, through the Government of India's Regional Office (East) in 

Kolkata, cooperated with the Eastern Himalayas Travel & Tour Operator Association 

(resource partner) and the IIAS School of Management (knowledge partner) to organize a 

‘Incredible India Mega Homestay Development & Training' workshop in February 2021 

725 homestay operators from Darjeeling, Kalimpong, and the Dooars foothills received 

marketing, sales, and behavioral skills training.  

• The Ministry of Tourism has developed a policy to promote and develop caravan and 

camping sites.  

• Mr. Prahlad Singh Patel, Union Tourism and Culture Minister, unveiled a proposal on 

January 25, 2021, to construct an international-level infrastructure in Kargil (Ladakh) to 

encourage adventure tourism and winter sports.  

• The Indian Railway Catering and Tourism Corporation (IRCTC) operates a series of Bharat 

Darshan tourist trains that transport tourists to various pilgrimages throughout the country.  

• Mr. Prahlad Singh Patel, Union Minister of State (IC) for Tourism & Culture, will open 

the “Tourist Facilitation Centre” facility on November 4, 2020, as part of the project 

“Development of Guruvayur, Kerala” (under the PRASHAD Scheme of the Ministry of 

Tourism).  
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• On November 28, 2020, the Ministry of Tourism's ‘DekhoApnaDesh' webinar series titled 

‘12 Months of Adventure Travel' is expected to showcase India as an adventure tourism 

destination.  

• The initiative is one of 17 new projects that are in the works. In addition, as part of a big 

boost to India's tourism, the government will start a seaplane service from Ahmedabad to 

the Statue of Unity.  

• In October 2020, the Ministry of Tourism will launch SAATHI (System for Assessment, 

Awareness, and Training for the Hospitality Industry) in collaboration with the Quality 

Council of India (QCI). The program will effectively apply COVID-19-referenced 

guidelines/SOPs for the safe operation of hotels, restaurants, B&Bs, and other units.  

• The Ministry of Tourism launched the Dekho Apna Desh webinar series to provide 

information on several sites as well as the overwhelming depth and breadth of India's 

culture and heritage.  

• The Sardar Vallabhbhai Patel Statue, commonly known as the "Statue of Unity," was 

dedicated in October 2018. With a height of 182 meters, it is the world's tallest standing 

statue. It is expected to strengthen the country's tourism economy and put it on the global 

tourism map.  

• The Government of India has allocated Rs. 1,200 crores (US$ 171.70 million) in Budget 

2020-21 for the development of tourist circuits under Swadesh Darshan for eight Northeast 

states.  

• The Government of India has allocated Rs. 207.55 crore (US$ 29.70 million) for the 

construction of tourist circuits under the PRASHAD plan in Budget 2020-21. 

 

Other federal tourism promotion projects  

• e-ticketing for cultural attractions 
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• Foreigners can get aid via multilingual phone lines.  

• Digital India is a program that promotes internet service providers.  

• Databases of cultural shows and performances available online 

• For qualified nations, an e-Tourist visa system is available.  

• UDAN initiative to encourage access to smaller cultural sites by lowering flight ticket rates; 

Improving seaports for cruise tourism; and New golf tourism 

Achievements 

The following are the Government's accomplishments in 2019-20:  

An additional budget of Rs. 1,854.67 crore (US$ 269.22 million) was sanctioned for new projects 

under the Swadesh Darshan initiative in 2019-20.  

Under the Swadesh Darshan and PRASHAD programmes, the Ministry of Tourism sanctioned 

18 projects totalling Rs. 1,456 crores (US$ 211.35 million) to enhance and promote tourism in 

the region.  

The Sardar Vallabhbhai Patel Statue, popularly known as the "State of Unity," was dedicated in 

October 2018, and the total revenue generated through November 2019 was Rs. 82.51 crore (US$ 

11.81 million). 

Road Ahead 

If a proper strategy is devised and both the public and private sectors work in tandem to implement 

it, the tourism and hospitality sectors will undoubtedly rebound and provide much-needed relief 

to the entire economy. Always "Plan for the worst and hope for the best."  

New avenues to strengthen 

Since East and North Eastern States are comparatively in better position in terms of spread of 

Coronavirus, both Central and State Government of this region should emphasize on promoting 

and developing tourism attractions of this region.  

Suggestions 
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• It is anticipated that this pandemic will entail huge job cut, especially for the unskilled 

workers.  

• There should be some planning to absorb these newly unemployed workers in the tourism 

sector itself.  

• Otherwise, this unemployment will create huge social unrest in other sectors of the 

economy. ICC thinks Government should employ them as “Tourism Police” in every state 

to take care of the safety and security of the tourists.  

• The removal of fees for any upcoming licenses and permit renewal for the hospitality and 

travel industry across states. Hotels pay a hefty bar license in addition to many taxes like 

property taxes.  

As per Indian Chamber of Commerce would like to recommend a complete GST holiday for 

tourism, travel and hospitality industry for the next 12 months till the time the recovery happens.  

There is need for six to nine months’ moratorium on all principal and interest payments on loans 

and overdrafts, besides deferment of advance tax payments. 
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GROWTH STORY OF GO4Cabs 

GO4Cabs was started in 2014, in Ahmedabad By the founder Gauraav Dalal with the vision and 

mission of providing all the end to end mobility Under one proof to all the corporate as well as 

retail Clients. If you look back in 2014, there many Cabs provider like Ola, Uber and Car rental 

provider like Zoomcar in India. But there was no company who provide all these services under 

one proof. These unique idea helps them to enter into this market. As GO4Cabs provide all 

mobility services like Local city package, Outstation package, 1WAYCAB, Luxury CAB, Vans, 

Coaches & Buses, Self-Drive, Long -Term Rentals – Monthly / Yearly, Short term Rentals – 

Weekly / Monthly / Bi-Monthly etc, which solves most of the problem of corporate as well as 

retail clients as they don’t have to contact multiple providers for different services. 

In 2014, GO4Cabs started with providing their service in Ahmedabad and Gandhinagar only. As 

very few peoples knows about the GO4Cabs in their initial years the clients are very less due to 

which they generated 70lac in their initial years 2014-15.  

In 2015-16, they expanded their services and covers 10 cities which includes the cities of Gujarat, 

Maharashtra, Rajasthan. In order to increase their brand awareness, they also focus on Marketing 

as they introduced their brand on different social media platform which helps to generate the 

revenue of 1.18cr in the year 2015-16. 

As the time passed and the people are aware about GO4Cabs, Company reached 30 Cities Pan 

India which helps them to capture the corporate as well as retail clients from PAN India. These 

Expansion Helps the company to generate 1.75Cr in the year 2016-17. 

In today times, GO4Cabs serves their service in 75 cities PAN India which helps them to capture 

more and more clients to whom they provide End to end mobility services across India. 

At Present time GO4cabs has done collaboration with Many institute like IACI in which they 

collbrates with Institute of Chartered Accountants of India (ICAI) to provide a Cab services to CA 

aspirants or  CA member or family Member of them as has been infected by the covid and they 
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have to visit to the hospital or Have to visit to the lab for test, they have provided them the Cab 

service which helps the GO4cabs to serve the Client and these helps them with brand awareness. 

 GO4Cabs started with One Corporate Clients in 2014 and Currently we had Over 55 Corporate 

clients whom we provide end to end mobility Service. It is currently the fastest growing Indian 

start-up committed to providing a end to end mobility solution to Corporate as well as Retail 

Clients 
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STRATEGIC FRAMEWORK OF GO4Cabs 

The McKinsey 7S model is a structure for organizational performance that suggests that in order 

for an organization to be competitive, seven internal organizational variables must be organized 

and enhanced. This structure is used to explain how the various teams within the organization 

interact with one another. It is also employed in future decision-making and strategy development. 

The elements in the model are divided into two types: 

• Shared values, expertise, personnel, and style are examples of soft elements. 

• Strategy, structure, and structures are examples of hard components. 

 

Strategy: - GO4Cabs follow major strategy as the differentiation strategy as we are one point of 

contact to corporate as well as Retail clients for total mobility Solution Pan India 75 Cities. These 

differentiation strategy helps GO4Cabs to get more clients. 
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Structure: - GO4Cabs has 1 CEO and Founder, Operation Department, Accounts Department, 

Services Department, Sales & Business Development Department. The Sales & Business 

Development Department handles the clients and also Spread awareness among different 

Corporate Companies. 

Style: - The company's leadership styles are reflected into the style. As the top management 

Inspires, Motivates, trains, support the employees to come up with new ways to do business. The 

top management also supports and guide the employees at the time developing a business 

Proposal or Interacting with the corporates. 

Staff: - GO4Cabs primarily recruits employees who have the talent and motivation to complete 

the task and help the company achieve its goals, regardless of domain. GO4Cabs mainly  focusses 

in hiring candidates with the talent and passion to do the work and make the organization goals 

successful irrespective of domain. Candidates that are enthusiastic about their work will be valued 

more highly in the organization. 

Skills: - Since there are several divisions, the qualifications available for each are distinct. There 

was a BCom or MCom Graduate requires for the Accounts Department as it necessary to keeping 

the details of each transactions. For Marketing & Sales Department, the candidate must have 

proper Marketing skills or have creative in them. For Operations department, the graduates from 

different field who assist to take strategic decisions  

System: - The System of the GO4Cabs Was Outsourced by the third-party software company 

who looks all the System requirement of the company. 
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SWOT ANALYSIS 

SWOT analysis is a two-by-two grid that allows the organization to get acquainted with its 

strengths, weaknesses, opportunities, and threats. The SWOT analysis provides an undeniable 

description of a partnership in terms of where it can be strengthened, what their chances are, and 

so on. 

 

Strength   

Go4Cabs is the only mobility service provider that offers a local city package, an outstation 

package, 1WAY Cab, Luxury Cab (Like BMW, AUDI, JAGUAR), Vans, Coaches, Bus, Self-

Drive Vehicle, Long Term Rentals, and Short-Term Rentals all under one roof.  
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Weakness  

GO4CABS is a new company that has done little marketing. As a result, few people are aware of 

Go4CAB, and as a result, they are losing many potential customers.  

GO4CABS is technologically deficient since it has not been used properly.  

Opportunities  

As a result of Go4CABS's innovative idea of providing all mobility services under one proof with 

quality service at a reasonable price, they have been able to attract an increasing number of clients.  

Threat 

There are several established CAB providers in India, like as OLA or UBER, as well as numerous 

growing competitive competitors, such as Zoom car, who can capture GO4CABS user base by 

offering a low rate. 
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FUTURE GROWTH PROSPECTS 

Future development prospects involve indicating an understanding of the organization's market 

development. The future development refers to the organization's future business planning. 

Looking at the current COVID scenario, the travel and tourism sector has been significantly 

affected. However, it is expected that post COVID scenario things will change. As a result, there 

will be plenty of opportunities available for GO4Cabs the corporate sector and its requirements 

will resume, allowing GO4Cabs to grow their business over multiple product lines. 

In the future, GO4Cabs has the opportunity to expand their business in other cities by increasing 

Brand Awareness among Corporate and Retail Clients, enhancing Marketing Strategies, 

introducing their App, Enchaining Client Experience, and so on.  

GO4Cabs should work on their IT department more frequently, as their software requirements 

are now outsourced to another IT company. GO4Cabs may work on enhancing their Market 

Research in order to better understand the requirements of their clients, which will help them 

attract more corporate and retail customer base.  

GO4Cabs has recently collaborated with the Institute of Chartered Accountants of India (ICAI) 

for the Cab Service to increase the customer base; however, they can collaborate with other 

organizations as well in the future, as this will increase their business awareness and also helps to 

attract customers from other sectors. 
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PART B: RESEARCH BASED PROJECT WORK 

PROJECT 1: Business Development Among Corporate Sector  

Nature of problem: 

As GO4Cabs is a new start-up that offers all mobility services under one roof, there is a 

lack of Brand awareness among the corporate sector, which causes them to lose many 

prospective clients. GO4Cabs offers all types of mobility services under one roof in 75 

cities across India for both the corporate and retail sectors.  

The nature of the problem is a lack of brand awareness among potential clients. The 

company should market their brand across corporate as well as retail sectors in order to 

acquire more and more clients. To address the issue of brand recognition, the company 

should improve its marketing strategy and increase its promotion.  

Objective of the study:  

The aim of this research and research is to raise awareness of the company's business and 

services among potential clients. The company's main Objective is to become a well-

known and trusted name among all Cab Rental Solution providers in India, and eventually 

to become the first choice for all of our targeted clients. 

Methodology: 

The data used to conduct this analysis is a secondary data that has been gathered from the 

following sources 

• https://bni-india.in/en-IN/index 

• https://www.scribd.com/document/351682306/Gujarat-Industries-list-A-pdf 

• https://pin-code.org.in/companies/listing/gujarat 

This is qualitative based approach where data has been collected from various pages 

which helps to connect with the potential clients. 

https://bni-india.in/en-IN/index
https://www.scribd.com/document/351682306/Gujarat-Industries-list-A-pdf
https://pin-code.org.in/companies/listing/gujarat
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APPROACH TO THE STUDY 

Task 1: - Approach to the Corporate Companies 

Task To Do: -  

• Examining the corporate company data that was available in the database. 

• Contact them and inform them about Company and its offerings.  

• Recognize their needs and assist them in providing the best service possible.  

• Sending the business proposal to them over WhatsApp and email.  

• Maintain the database of the companies we've approved. 

Task 2: - Approach to the BNI Member 

GO4Cabs is member of BNI India. BNI India is India's largest and most successful 

business networking organization. They offer their members the opportunity to share 

ideas, contacts, and most importantly, business referrals! among all the cities in India.  

Task To Do: - 

• Examining the data of BNI Member under travel category that was available on 

the BNI Website. 

• Contact the BNI member Under travel category from different cities like Mumbai, 

Delhi, Hyderabad, Bangalore, Ahmedabad, Vadodara, Surat, Pune etc.  and 

inform them about Company and its offerings.  

• Understand their business and discussing the all-possible way of collaborating in 

the future. 

• Sending the business proposal to them over WhatsApp and email.  

• Maintain the database of the BNI Members we've approved. 
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TASK 3: - Booking for services  

GO4Cabs collaborated with Institute of Chartered Accountants of India (ICAI) to provide 

a Cab service to CA Student or CA or a Family member who suffers from covid and wants 

to go to hospital or for a RT PCR report. 

Task To Do: - 

 

• Pick up the phone and ask how I can assist them.  

• Taking the Pickup and Dropping Off Address  

• Sending them a receipt with all of the details. 

• Keeping track of all bookings in a database. 
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PART C: LEARNINGS FROM INTERNSHIP 

 

• I got to develop my communication skill while connecting with clients and target 

customers through GO4Cabs. During the internship, I did not only develop these 

skills but also understood who to modify the speech as per the requirements of the 

clients. 

• During the internship period the major focus of my projects was on Business 

Development. Thus, it helped me in understand who to present the service or our 

business in front of target customers.  

• From the perspective of an entrepreneur, through the research-based project I 

understood the methods and the marketing strategies one should follow before 

presenting the business in front of the target customers. 

• During the internship, I had great time maintaining the relationship with existing 

as well as the new customers. 

• I also got an opportunity to create business card for GO4Cabs to make target 

customers make aware about the services of company. 

  



28  

Annexure 1: - 

Fig 1: - GO4Cabs Website 

 

 

 Fig 2: - Overview of the Website 
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Annexure 2 : 

 Fig 3: - ICAI Template  

 

                                                                                            Fig4: - Corporate Client Template 
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Annexure 3: - 

Fig 5: - Template for WhatsApp 

 

Annexure 4: - 

Fig 6: - Data Sheet to gather the data of BNI Member 
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Fig 7 : - Data Sheet to gather the data of ICAI Bookings 
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SAMPLE 

Call Script for Corporate Client 

GO4Cabs: - Hello Sir, Greetings for the day! My name is XY from Go4cabs.  

Client: - Yes XY, 

GO4Cabs: - Sir, I would request some time to brief you about the services that we at GO4cabs 

provides to the corporate like yours and which may be valuable to your organization. Can I brief 

you? 

Client: - Yes XY, Continue 

GO4Cabs: - Sir, GO4cabs is one of the leading cab rental company in India and is currently 

providing cabs & coaches in 75 cities PAN India. We provide quality services to both retail and 

corporate clients and we are one-stop-solution for all mobility requirements.  

“Remember 1 Name 1 Number” 

GO4Cabs provides local city package, outstation package, luxury cabs (like BMW, Mercedes etc.). 

We also have fleets of vans, coaches and buses. We have both short and long terms rental plans 

for corporate. Sir, we have quality customer service and we provide all necessary amenities to our 

customers with safety. 

Client: - Okay, so basically you have all the mobility related solutions. 

GO4Cabs: - Yes Sir, what are your requirement for mobility in your organization? 

If your corporate requirement is more, we provide travel desk (virtual as well as within your 

company for booking cabs for your employees. 

GO4Cabs: - IF Client SAY Yes, we have the requirement for the transportation facility for our 

employees who don’t have their own conveyance and have difficulty in coming to the office in the 

public transportation solution which is vulnerable in this time of Covid-19. 

GO4Cabs: - Okay sir, we have the long-term rental plans for Buses, Vans and SUVs for this 

purpose. What exactly will be best suited to serve your purpose sir.  

GO4Cabs: - Sir Can I also have your WhatsApp no or Email id, so that I can send you the further 

Details. 

IF Client SAY NO – customer shall give either email or mobile or both.  

GO4Cabs: - Okay Sir, Kindly Contact Us if you have requirement in the future. 



33  

WhatsApp Script for Corporate Companies 

Dear Mr. Arun Jindal  

Trust you and your family are safe during this Pandemic. 

As the no of covid cases goes down. 

Desire to travel continues to GO up. 

 

We know, It has been quite a while you haven't travel out of your home or city.  

We provide; 

safe, neat & clean, sanitized vehicles for your safe travel following all covid protocols.  

 

Our company:  

Go Technolusion Pvt Ltd. 

Brand - GO4Cabs Mobility 

 

Category: Corporate Cabs, Vans & Coach Rental PAN India 

For Booking: 

Call: 7575 80 4000 

Email: info@go4cabs.com 
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www.go4cabs.com 

 

About us: 

GO4Cabs, provides Cabs & Coach mobility solutions, in 75 Cities PAN India. 

Why GO4Cabs: 

1> One-stop-solution for all your travel requirements.  

2> Wide choice of vehicles to choose.  

3> PAN India 🇮🇳 availability.  

4> Safety and assurance.  

5> Convenience of booking.  

https://www.instagram.com/go4cabs 

 

 

 

 

 

 

  

https://www.instagram.com/go4cabs
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WhatsApp Script for the BNI Member 

Hello Dear BNI Member, 

BNI Chapter 

Company Name 

 

I am Gauraav Dalal,  

I am BNI member  

BNI Altimus Chapter, Ahmedabad. 

 

My company:  

Go Technolusion Pvt Ltd. 

Brand - GO4Cabs Mobility 

 

Category: Cabs & Coach Rental PAN India 

I am the founder of GO4Cabs 

My email: gauraav@go4cabs.com 

My Mobile 9375722777 

For booking: 7575804000 
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Brief about GO4Cabs 

GO4Cabs, provides Cabs & Coach mobility solutions, in 75 Cities PAN India. 

https://www.instagram.com/go4cabs 

 

 

  

https://www.instagram.com/go4cabs
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