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This study explores whether the set of domains of consumers” ethicol beliets is exhaustive, whether it fits
o developing economy like Indin, and it different domons oftect consumer perceptions and relotionships
with the company difterently. It is o qualitative research, where doto is collected on domains of origin
of consumer perceived sthicelity [CPE). The findings leod to segragotion of CPE domoins into domoins
of direct origin which hove mojor eHect on the cansumer behavior, and domains of remote origin which
hordly hove ony effect on the consumer behavior. The research further suggests some additions 1o the
CFE framework, the first of them being obout pockaging in the ‘cansumer” domain. Second change is
in the domain of ‘local community and business’,  In oddition the sub-damain of location of head-
olfice or place of production” does neol seam o hove relevance for the developing ecanamies.
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